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Student will receive a semester grade of zero for a course if absences from class exceed one third
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International fashion marketing is the application of marketing principles in more than one country,
by companies overseas or across national borders. The course contains a series of lectures and
L:p'& T8t T case studies that will gradually inform the student what to consider when dealing with

[ofy 1T TN oL IR o XXt a s 1oy | international fashion marketing. Students will be given a solid foundation of key terms, ideas and
concepts that will provide a basic but solid understanding of international marketing in the
context of fashion.
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Fashion marketing is essential for creating brand awareness, driving sales, building customer
loyalty, managing brand reputation, and adapting to changing trends. It plays a crucial role in the
success of fashion brands.
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Approach to Instruction|




SERERTERL 20% ¢ participation, attendance, assessment
35% : Midterm project / test

40% : Final Project

HAbEFG 5% : extra assignments
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check TRON for more details
Textbooks and References

B Fashion marketing is important for students interested in the fashion industry because it offers
career opportunities, entrepreneurship potential, develops critical thinking and creativity, requires
interpersonal skills, and fosters cultural awareness.
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Syllabus

Intro Class

Enhanced Intro Class

The greater picture, marketing yesterday and today. Understand the ever changing world of
marketing. (Individual assignment Intro)

A strategic approach to fashion management and marketing / TBD intro of 1st group project (max

i 3 students)

53 Holiday

Fel Strategic planning for fashion business / Reminder of 1st group project
eyl Growth Strategies for fashion business

e Brand Management for fashion brands / Internationalize
ol Midterm (Test)

#1008 TBD / 1st group project performance

1138 Final Project Intro / Analyzing a business.

1238 Marketing Communication for fashion business

#5133 Merchandise for fashion business / TBD

1438 Retail Management for Fashion / Ethics and Fashion
#5153 Movie/Documentary

163 Final Group Project

Eavel Final Group Project
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TBD
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