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Modern information technologies created many opportunities for business and everyday users. Whether it's social media used for marketing
communication or internet statistics used for marketing research and consumer behavior insights, it is obvious that understanding digital
marketing is an essential skill for any business professional.
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English Course Description

This course will present various concepts and tools for analyzing international marketing strategies, and evaluating the marketplace (competitors,
external environment: cultural, economic, technological, political/legal, marketing opportunities, etc.). Specifically, the focus will be on
developing, evaluating and implementing international marketing strategy at the corporate, regional and local.
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Course Objectives
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Whether self-edited
textbooks
Vi 30% ¢ FiFEF it 30% : Attendance rate and individual assignments, in-class questions. Students will be encouraged to have extra
%137 points for proactive behavior.
(eI ITTR V)it it 30% : Group assignment

W4t 40% : Final Presentation

L2235l E-Marketing by Raymond Frost, Alexa K. Fox, Judy Strauss 9th Edition, 2024
Textbooks and References

12T email : cclin@g2.usc.edu.tw Remote teaching: https:/meet.google.com/xgp-wgmt-gcw
Contact Info

I Fil CDIO Teaching Method embedded
Remark
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Syllabus
1M (09/07~09/13) Course Introduction
#i2;4 (09/14~09/20) Self-Study
i3 (09/21~09/27) (1) Strategic Internet Marketing and Performance Metrics (Concept Development)(2) Social Media Marketing Tools (Practical Skill Development

)Techniques using different social media platforms to connect with the audience and convert them to a call of action.(CDIO teaching model -
Conceive and Implement)

144 (09/28~10/04) (1) The Internet Marketing Plan (Concept Development)(2) Social Media Marketing Tools (Practical Skill Development )JTechniques using different
social media platforms to connect with the audience and convert them to a call of action(CDIO teaching model: Operate Phase)

$i50 (10/05~10/11) National Day (Celebration for Taiwan'’s Birthday)

46l (10/12~10/18) (1) Global Internet Marketing 3.0 (Concept Development)(2) Search Engine Optimization (Practical Skill Development )JTechniques used to

optimize online article, website, or blog for traffic and revenue generation. On-page optimization, off-page optimization, keywords, Google
AdWords are covered under SEO.(CDIO teaching model - Conceive phase)

7 (10/119~10/25) (1) Ethical and Legal Issues (Concept Development)(2) Search Engine Marketing (Practical Skill Development)Techniques used to increase the
visibility of webpages on Google search results(CDIO teaching model - Conceive phase)

8 (10/26~11/01) (1) Consumer Behavior Online (Concept Development)(2) Content Strategy (Practical Skill Development)Learning how to create content that

matches the user intent and also firms' business goals(CDIO teaching model - Conceive phase)
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593 (11/02~11/08) Midterm Presentation . S ——



https://apps.apple.com/us/app/id6458735203

534 (09/21~09/27)

%5434 (09/28~10/04)

45514 (10/05~10/11)

#4i6i (10/12~10/18)

W73 (10/19~10/25)

58 (10/26~11/01)

459 (11/02~11/08)
4510M (11/09~11/15)

118 (11/16~11/22)

W12 (11/23~11/29)

45134 (11/30~12/06)

#1434 (12/07~12/13)

45154 (12/14~12/20)

W16 (12/21~12/27)
W73 (12/28~01/03)
#1834 (01/04~01/10)

(1) Strategic Internet Marketing and Performance Metrics (Concept Development)(2) Social Media Marketing Tools (Practical Skill Development
)Techniques using different social media platforms to connect with the audience and convert them to a call of action.(CDIO teaching model -
Conceive and Implement)

(1) The Internet Marketing Plan (Concept Development)(2) Social Media Marketing Tools (Practical Skill Development )Techniques using different

social media platforms to connect with the audience and convert them to a call of action(CDIO teaching model: Operate Phase)
National Day (Celebration for Taiwan's Birthday)

(1) Global Internet Marketing 3.0 (Concept Development)(2) Search Engine Optimization (Practical Skill Development JTechniques used to
optimize online article, website, or blog for traffic and revenue generation. On-page optimization, off-page optimization, keywords, Google
AdWords are covered under SEO.(CDIO teaching model - Conceive phase)

(1) Ethical and Legal Issues (Concept Development)(2) Search Engine Marketing (Practical Skill Development)Techniques used to increase the
visibility of webpages on Google search results(CDIO teaching model - Conceive phase)

(1) Consumer Behavior Online (Concept Development)(2) Content Strategy (Practical Skill Development)Learning how to create content that
matches the user intent and also firms’ business goals(CDIO teaching model - Conceive phase)

Midterm Presentation.
Midterm Presentation.

(1) Segmentation, Targeting, Differentiation, and Positioning Strategies (Concept Development)(2) Creating a Website (Practical Skill
Development)Learning how to create a website on WordPressCDIO Stage: Conceive and Deisgn

(1) Product: The Online Offer (Concept Development)(2) How to use open Al (ChatGPT) to develop your e-marketing program:Tool 1: copy.Al
(Practical Skill Development)

(1) Price: The Online Value (Concept Development)(2) How to use open Al (ChatGPT) to develop your e-marketing program:Tool 2: Perplexity.Al
(Practical Skill Development)

(1) The Internet for Distribution (Concept Development)(2) How to use open Al (ChatGPT) to develop your e-marketing program:Tool 3: Sitekick.Al
(Practical Skill Development)

1) Internet Marketing Communication: Owned Media (Concept Development)(2) How to use open Al (ChatGPT)to develop your e-marketing

program:Tool 4: Using Al to conduct SEO (Practical Skill Development)
Final project presentation(CDIO teaching model - Operate phase)
Final project presentation(CDIO teaching model - Operate phase)

Flexible supplement teaching week.
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Gender Equality
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Character Education
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Life Education
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Law-Related Education
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Civic Education
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Human Rights
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Service Learning
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Disaster Prevention Education

Long-Term Care

i
Family and Marriage

PRSI EMA T 7RSI FEThe degree to which specific issues are integrated into courses

Issue Relevance Issue Relevance
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Environment, Energy and Resources
TR 2 A A 4T

Occupational Secutity and Hygiene

IR E(No Relevance) 50 e W
Copyright Protection

A AFEFHA
Personal Information Protection

[t H1B(Indirect Relevance) [H)4% H118 (Indirect Relevance)

1% HIBH(Indirect Relevance) [H4% M1l (Indirect Relevance)
[ 418 (Indirect Relevance)
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Ifi4% H1ltH(Direct Relevance)
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Information Technology Security

[H)#% f1BH(Indirect Relevance) [fi{% 1l (Direct Relevance)

11142 H1#(Indirect Relevance) AL MERHIERE(No Relevance)

Career Planning

%6 AW
Multi-Cultural Learning

[H1#H1BH(Indirect Relevance) [H1#% 1l (Indirect Relevance)

I (No Relevance) AT/ S 4 B SRR (No Relevance)
Food Safety Education
fiE B (No Relevance) AL 1 [ 4118 (Indirect Relevance)

Media Literacy
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Labor Rights

TR (No Relevance) [14% H1l# (Indirect Relevance)
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